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Women in IT 2022

The survey was conducted online in the summer of 2022 in three separate
parts. In the first two parts (A and B) we focused on a representative sample
of the general population of the Slovak Republic. In the Part C, we surveyed
women from our contact database. All three parts of the survey achieved sta-
tistically significant results. The surveyed sample was balanced in terms of
regional representation, marital status, and age of respondents. We captured
proportionally employed women, unemployed women, and women on ma-
ternity or parental leave.

SAMPLE SIZE

A. POTENTIAL B. SEGMENT DESCRIPTION C. ATTITUDE AND EXPERIENCE

A representative sample of the
population of women over 18

of which the women planning a of which the women that of which the women who met
career change and considering completed the questionnaire in the criteria and completed the
IT positions Part B questionnaire

n=201 n=150 n=135

We focused on three main questions in the survey:

1. What is the potential of the target group in the Slovak market?

2. What are the shared characteristics of the target group of adult women
(over 18)?

3. What are the attitudes and experiences of the target group with respect to
working in IT?




Potential

26% of Slovak women stated that they consider changing their job in the next
twelve months, with 24% of this group (10% of the total sample) considering

an IT job.

B Very likely
® Likely

6% Unlikely
m Very unlikely

n=2014

To what extent do you consider IT?

m Definitely yes Probably yes y,Probably no gy Definitely no | don’t know

15'9% 28' 1% '80/0

However, IT positions, along with banking-related positions, are at the tail end
of the respondents’ desired positions. The top-ranking positions were admi-
nistration, sales, and manufacturing. These jobs require relatively low skill le-
vels (unlike IT and banking).

u Definitely yes  Probably yes wProbably no mDefinitely no « | don’t know

Sales and brokerage 213% 248%

Industry and manufacturing m 255% 254% 377
Tourism m 255% 265% 35,
Gastronomy 216% 28.2% 30.2

Financial Services X34 16,9% 212%
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Target group characteristics (Segment description)

Of the data that characterise women as a target group, the most telling is
the information about women'’s engagement in career change. These are our
most important findings:

Female respondents prefer to be approached with a job offer.

When they are given a choice between an opportunity for career growth
or development and enough personal time, they tend to prefer personal
time. As the data shows, they most often spend it with their families, reading
books and doing housework (!)

When looking for a new job, female respondents tend to consider a wide
range of options, rather than focusing on a single market sector.

Having an OPPORTUNITY

situation in the labour market e % | PREFER BEING OFFERED

| ACTIVELY EXPOLRE the | am open to change, but
and search for suitable jobs an available job offer

It is very important for me to have
FOR CAREER GROWTH is ox 2% ENOUGH PERSONAL TIME for
essential for me my personal activities and hobbies
I consider mainly JOBS IN I _ | am open to ALL INTERESTING
THE IT SECTOR OFFERS available in the labour
market, including IT jobs

Spend time with family and friends 729

Read books 63 %
Housework 63 % _
Learn 51%

Listen to music 49 %

Watch TV 49 %
Sports 47 %

Culture 34%

Other [»r 7% n =150

When exploring shared characteristics of the target group, we also took a clo-
ser look at the concerns women had when considering employment opportu-
nities in the IT sector. Almost 24% of female respondents were concerned
that they do not have enough knowledge or education to be employed in
the IT sector. They are discouraged from working in IT by potential overtimes
or presumable time intensity of such jobs. The third most common concern
was the high rate of innovation resulting in a need for continuous learning.




Lack of knowledge/education

Time intensity of the job and overtimes
Many innovations, continuous learning
All-men work team, bad work team
High level of required skills and experience
Higher age

Sedentary work, working at a computer
| have no concerns

Low salary

Monotonous work

Intense work pace

High responsibility

Lack of junior positions

I 23,8
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B 32
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In the light of the above concerns, we focused on the level of IT skills of the
respondents. 54% of them rated their IT skills’knowledge to be at the begin-
ner level. However, 78% of female respondents with basic IT skills considered
this situation as remediable and were thus open to improve their IT skill level.

IT proficiency:

- I'm an expert, | have
Jextensive IT experience

= | have relatively good
knowledge and skills

| have basic knowledge
and skills

» I'm a beginner in the IT
segment

<

“ 'other

54%

—

| consider my IT skills to be:

v%
n=81

®an advantage - I'm not

®A disadvantage which

burdened, I'm open to
new perspectives

A disadvantage, but |
can overcome it by
continuous education

would be difficult to
overcome

An overwhelming majority of female respondents even said they were open
to extra training if it was related to a job change.




To what extent would you appreciate taking an IT course/training before your job change?

m10 m9 =8 7 6 5 4 3 2 m1 =m0 | don’t know

INDEX
(0-100)

94,9

Here we see a great overlap with our activities - providing IT training to wo-
men. We are pleased that female respondents confirmed that our activities
helped them to get into the IT sector.

Survey question:
To what extent Aj Ty v IT helped you personally to build a career in the IT

sector?

46 7 2

m10 m9 8 7 6 5 4 3 2 m1 mo0 | don’t know

INDEX
(0-100)

83,5




Conclusions

With the survey results we gained valuable insights about the basic characte-
ristics of women as a target group for employment in the IT sector, as well as
about their current potential for employment in technology positions. These
are the most important of the key findings we have chosen to focus on in our
future work:

e Nearly 40% of women considering a job change are in administrative roles
at large companies.

e Female jobseekers prefer to be approached.

e They don't have a clear preference as to the field they want to work in.

* They consider having sufficient personal time more important than career
development. They spend their free time with family/friends, books and
household chores

* They are very willing to learn something new if it is related to their job change

e What is most important for women is the actual nature of the work they are
supposed/expected/asked to do.




